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Delivering on our purpose

1o empower
people by making
property simple,
efficient and
stress-free

@ REA Group



) Strong growth in all financial metrics

S522.9m Bl S$285.8m
+20% +27%

/70.0c
+23%

Total
revenue EBITDA"

Total
dividend

@ REA Group



) The story behind the numbers

Australia residential
depth revenue growth

* Extended lead in consumer engagement

* Strong take up of premium listing products drove
value to customers and revenue growth

* Significant international expansion through
investments in Move, Inc. and iProperty Group

Limited

* Introduction of market based pricing

. . FY 2008 FY 2009  FY 2010 FY 2011  FY 2012 FY 2013  FY 2014  FY 2015
* Expanding property related services for consumers

with the launch of utility connections and finance W Subscription revenue W Depth revenue

leads
*  First to market with innovative tools, including m@vei’
property investor market data and Apple Watch® app
®
ViProperty Group

Asia’s No.1 Online Property Group

@ REA Group

(1) Apple Watch is a trademark of Apple Inc.



) I|nvesting in high growth markets

® =

China (100%)

Launched January 2014

meve O cosaiit @ iProperty.com

. Asia's No.1 Property Website
realtorconmy ey 0.00%) 19.9% at 30 June 2015

e . f Completed December 2014
USA (20%) @ |mmoReg|on. r

e France (100%) Q inOPel'tY-fngm Q inOPertY-gﬁm
@ uiHome.de $G-Home.com Thinkproperty.com.my
Thinkproerty.com.sg Malaysia
Germany (100%) Singapore
9@ GoHome.com.hk @ REA Group
(® atHome.lu THINK_ of o P
Luxembourg (100%) “LIVING ® ' @ realestate.com.au
Thailand Housel8.com
l . Officel8.com . )
:lly :Oggo“ © GoHome.com.mo Hong Kong @ realcommercial.com.au

Macau
Qrumahi23.com
@ GfOfﬁce.'U Situs Properti No.l di Indonesia

Rumahdanproperti.com

Luxembourg (100%)
L Indonesia



) Largest and most engaged audience

outperforming lead extended
the competition year on year ?

Main + mobile sites only (excludes app)

(competitor app data not available) No. 2 property site

ViS i tS (average monthly traffic) Y 3 6 . 5 m 12 - 2 m

TI I I Ie (share of combined minutes spent on

realestate.com.au and the No. 2 property site) &

242m 42m

minutes minutes

991Im | 156m

TI I I le (average monthly total time on site) W

Pa g e Vi eWS (average monthly)

views views

4.4m app downloads®

Australia really does live here

Comparison of app visits with competitors are not available and for that reason are not included in these statistics.(1) Source: Nielsen Online Market Intelligence Home and Fashion
Suite Total Traffic for Audited sites for the main and mobile sites of realestate.com.au compared todomain.com.au. For main and mobile sites only (2) Applying current year @ REA Group'
methodology to prior year results, this is the growth in “out performing thecompetition” year on year. (3) ITunes and GooglePlay as at 30 June 2015.



) Driving audience growth where it counts

* Engaged property seekers come to realestate.com.au
* Value to customers through quality audience
*  65% of our monthly audience did not visit our nearest competitor on main and mobile sites !

Unique audience® Site section visits
For Sale versus News sections®@

realestate.com.au

Shared audience

1.2m

No. 2 property site
96% «

realestate.com.au No. 2 property site e For sale section = News section
. . . . . . |
Exclusive unique audience Exclusive unique audience
2.25m 0.75m
(1) Source: Nielsen Online Ratings data (average monthly) for FY 2015 showing exclusive audience that does not visit the competing @ REA Group,
7 property site for that month for main and mobile sites. (2) Experian Hitwise data May 2015 showing visits to Buy vs News section on main

and mobile sites.



) [nnovation

) realestate.com.au

Discover a home for your
lifestyle & budget

I'd love to buy a home in a suburb like

0 Inspection in

3hrs 30mins

Brighton East, IC 3187¢  for around  S2OBORSAE monthly mortgage  find a home

You searched Bngmon East
WIth around $2,000 montnly mongage

I NI T T

msﬂgiﬂ""" ;

l»‘ﬂd 3 w2

Brighton East $3.200
Y Q t

We found some similar suburbs
for your lifestyte & budget

Glen Iris $2.198

&% O sune

Alphington $2,025
- aux @

Strathmore $1.942 ) \ :
axx On ot Hoch Y \
Essendon $1.949 oJd ;" . m

Warson

Our first to market Apple Watch real estate app brings ‘Discover’ is a new property search experience
timely and accurate information to property hunters to that helps buyers understand which suburbs
help ease the stress of open for inspections meet their budget and lifestyle needs

@ REA Group



) nnovation

Conncuon @redestmer.om.au

« 1300489 106

Connect your electricity, gas, internet & more.

Find plans available atyout address

ML b=

How our hassle free connection service works

Our connection services enables consumers

to conveniently connect their utilities

[]
[]
[]
[]
[]
[]
[]
[]
1
7
How our hassle free connection service works
511Ch Electricity N
511 Church Street Gas ~ 9
511 Christmas Ro¢ Pay TV 0
511 Chapman A Broadband L
Search for your new address Select the utilities you want Tell us a few details to finish Submit your application
connected online
L

@ REA Group



Innovation

#9000 vodafone AU 4G *: 09:13 0 1§ 91% m.

< Inbox AN/
Today’s auction results
for Victoria
We've just published the la
results. Auction results are ar
source of information when ri

your next investment. Learn how you can
use auction results to be a smarter buyer.

829

Total auctions

72.74%

Clearance rate*

View results by suburb

View results for: NSW, QLD, TAS, SA, WA, NT

“

Auction Results

#8000 vodafone AU 4G ¢ 15:02

& realestate.com.au

My home loan settings

Median price for 4 bed

$1,560,000

My deposit

$312,000 (0 +

Term | 30 years v Repaid | Monthly

Request a broker to callback

Loans from AFG's 34 potential lenders

Auswide Bank

3.99% va
4.39% corr n rat $5,984 / mo

AFG Home Loans - Edge

Property Finance

®e000 yodafone AU 4G »: 15:02 9 1 75% W
8 realestate.com.au

Inspections/Auctions

Sat 18 Jul 12:30 PM - 1:00 PM

Wed 22 Jul 2:00 PM - 2:30 PM

Build home loan scenario AFG

Estimate loan repayments Expand to view

Nearby schools

Melbourne Montessori School

St Finbar's School
Primary atholic

Brighton Primary School

Gardenvale Primary School

Brighton Secondary College

Nearby Schools

(® Reacroup




) Investment in world's largest property market

Meve realtorcom

* Operates in the largest residential real estate market in the world

e S14 billion spend on real estate advertising in the USA with less than $1 billion online spend between 3
largest players

* Opportunity to leverage our digital real estate expertise and News Corp’s content, distribution and
marketing strengths

* Realtor.com surpassed Trulia in early-2015 to become to become the #2 online real estate destination

AUDIENCE GROWTH "

UNIQUE USERS FOR LEADING REAL ESTATE PORTALS
June 2014 = June 2015

—— 7= Tillow

/"—— 58M +26% yiy
.__,...--“"_—.'""l-..'_._.—. -—
¢ -‘-‘"""‘l-_.n/
realtorcony
®  34M +52% vy
*—y a ——t—— . "
et —* ftrula
"— L — 28M +;

@ REA Group

11 ourc ~omscore Multiplatform Unique Visitors for realtor.com, Zillow.com and Trulia.com



Investment in world's fastest growing property market

Py QiProperty.com
Q I Pro p e rty G rou p Asia's Nggoﬂ/ website [ [ 5 B About The Group  Investor Relations ~ News Room  Careers Contact

Asia’s No.1 Online Property Group

iProperty (IPP) holds market leading position in
Malaysia, Hong Kong, Indonesia, Macau, and
Thailand®

Asia is one of the fastest growing real estate
markets with a overall population over 500 million

Excellent potential for long-term growth across

this region
Revenue ($m) @

Annual revenue upgraded to between $32.5 and FY15
$36 million and EBITDA between $3 and $6 FY14

million®@

Strong growth in agents, developers, listings, and FY12
leads® FY11

(1) Source: IPP ASX announcement (7 July 2015) (2) IPP ASX announcement (19 June 2015) (3) IPP ASX announcement (May 2015 trading update) (4) Year @ REA Group
ended 31 December



Financial results




) Operating results

Performance (Sm) FY 2015 FY 2014

Revenue (Sm)

Revenue

Australia 472 .8 392.2 21% FY15 [CYVRS

Europe 45.6 42 .9 6% FY14 PRyAs

Asia 4.5 2.4 88% vz T
Group revenue 522.9 437.5 20%

29V 0776
EBITDA®® S 035 4

Australia 288.1 232.4 24%

Europe 9.7 5.2 85%

Asia 0.6 (1.2) 150% EBITDA ($m)

Corporate (2.6 (13  (12%) FYis
Group EBITDA *? 285.8 225.1 27% Fy14
EBITDA Margin 55% 51%

NPAT @ 185.4 149.9 24% FY12
Cash balance 78.9 253.8 (69%) FYil
Earnings per share (EPS) cents @ 140.6¢ 113.7¢ 24%
Dividends per share (DPS) cents 70.0c 57.0c 23% EPS (cents)
Rec to Financial Statements (Sm) FY 2015 FY 2014 Growth Aal 1406
NPAT from core operations 185.4 149.9 24% SR 113.7
Gain on sale of marketable securities 31.2 - - FY13 Bk
Tax on sale of marketable securities (9.1) - - v R
Share of losses of associates (7.1) - - v R
Gain on sale of discontinued business 9.8 - - '
Reported NPAT 210.2 149.9 40%
(1) Information additional to IFRS measures contained in this presentation is derived from the Annual Financial Report for the year ended 30 June 2015. (2) From core @ REA GI'OUIJ'

operations (excludes associates and gain from sale of business and investments)



) EBITDA growth -

Strong EBITDA growth driven by:

* Strong take up of premium listing Group EBITDA growth ($Sm) .
products and introduction of market
based pricing 350 36
|
* Robust developer market drove 325 140
strong take up of Project Profiles and : - 2
Advertising 300
* Large, engaged audience increased 275
media revenue
250
* Reduced fixed costs for agents
through lower subscriptions with 205
market based pricing 2951
200
*  Operating costs grew 12%, well oy Robdanil Dowioper Mods gy Commacial Swvpons T Tt T
EBITDA depth depth + other depth EBITDA

below revenue growth

* Some offset by lower listing volumes
in the Australian market

@ REA Group

(1) From core operations (excludes associates and gain from sale of business and investments)



Revenue growth driven by success of premium listing products

4.5

m Aus - Residential

m Aus - Media & Developer

FY 2015
FY 2014 .
Group revenue: H Aus - Commercial GI’OUp revenue.
$437.5m S5229m
m Europe
m Asia

Revenue category (Sm) FY 2014 FY 2015 Growth
Australia
Listing depth revenue 220.4 322.6 46%
Subscription revenue 104.4 68.9 (34%)
Media display 65.5 79.7 22%
Other 1.9 1.6 (16%)
Australian revenue 392.2 472.8 21%
Europe 42.9 45.6 6%
Asia 2.4 4.5 88%
Total revenue 437.5 522.9 20%

@ REA Group



) Strong growth in premium listings

* realestate.com.au experienced strong growth in premium listing products despite a 4% reduction in listings® in the market

* Success of highest yielding Premiere listing product providing increased return on investment to agents and vendors

Premium Listing Penetration (depth)

2H2011 1H2012 2H2012 1H2013 2H2013 1H2014 2H2014 1H2015 2H2015

B Feature property  mHighlight property B Premiere property

(1) Source: Core Logic Australian residential market new buy listings for the years ending 30 June 2014 and 2015

@ REA Group



) European results

* Increased agents, audience and listings in all countries
* New ltalian app & mobile site

* Partnership with FIMMA (Italy’s national association of
12k+ agents and brokers)

* Luxembourg (“Lux”) Apple Watch app first to market

* Continued success of expansion into new regions of

10% revenue growth

Europe results FY 2015 FY 2014 Growth
Total revenue (€m) 318 29.0 10%
EBITDA (€m) 6.7 3.5 91%
Agents (June) 13,238 12,094 9%
Average Monthly Visits (000's) 10,595 9,861 7%
Listings (June, 000Q's) 902 754 20%

France

+417% Rl +407% §+16%

ltalian ETE ltalian
email leader In prope
leads * Lux " Views

+447%

Lux &
France
listings °

rty ltalian
listings *

(1) Source: Adobe Omniture SiteCatalyst average monthly visits for Italy (casa.it) and Luxembourg & France (athome.lu, athome.de, atoffice.lu

and immoregion.fr) combined (main and mobile site visits , includes international traffi

C to site, excluding apps). (2) Specific e-mail leads. (3) @ REA GI'OUD'

Month of June. Note: Due to the recent implementation of the Italian privacy legislation about cookie, consumers can opt out of being tracked

by Omniture so these results are not an accurate representation of the total audience

(4) REA internal data



) Operating results and capital expenditure

Group operating results growth
30%

20%

\

10%

FY 2011 FY 2012 FY 2013 FYy 2014 FY 2015

== Revenue growth === Operational expenses growth

EBITDA margin growth

Capital expenditure ($m)

50

40

30

Group capital expenditure

25%
20%

15%

10%
- -
-
5%
0%

FY 2011 Fy 2012 Fy 2013 FY 2014 FY 2015

[=]
% of revenue

mm Capex mm Melbourne office == Capex as a % of revenue
(excl. Melbourne office fit out)

Continued reinvestment in innovation

@ REA Group



) Group cash flow

1,000

« 18% increase in
operating cash inflow
(before tax)

e 36%increase in
dividends paid to
shareholders

400

« Significant investments
in Move, Inc. and IPP
funded via cash
reserves

800 -~

600

200

Group cash flow (Sm)

(42)
(85)
Opening Receipts Paymentsto  Tax paid Sale of Investment  Investment Capital Payment of Other Closing cash
cash balance from suppliers marketable in Move Inc. iniProperty expenditure dividends balance
customers securities

@ REA Group
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) Positioned for growth

Media &

Property Related Services International Expansion

® ®
Deliver the best digital real Compete in adjacent markets Develop network of world
estate experience Access to largest and most engaged leading property portals
Continued product innovation audience of property seekers Leverage expertise
Utility connections Revenue diversification

Finance leads

(® Reacroup



) Market opportunity

* Real estate classifieds continued migration to digital

* Growth opportunity in core listings market

Real estate classifieds General display online
market size®” advertising expenditure®

$590,000 - $630,000

62 Belmore Avenue
Southview 9824 -splay liket..

3 w1 6ol o

PIPPINEHALL

FY15 FY18 12 months
to March 2015

m Digital C1 Offline
@ REA Group

(1) Source: Frost & Sullivan “Australian Real Estate Advertising & Marketing Expenditure” 3 August 2015 (2) IAB Australia for Quarter ended 31
March 2015



) Property related services

* The utility connections market is growing
* We're participating in utility connections and finance lead markets

* Revenue growth and diversification opportunity Utility

* Drive consumer engagement, develop deeper relationships with connections
customers and reward partnering agents T?:}ngggjgfﬁ?ﬂf

* Encourage consumers to engage through all stages of the property 2 9 m
cycle ;

* Making property simple, efficient and stress-free

) O (&)

Finance leads

Total annual opportunity

Electricity Gas Internet S 2 b N
. (commission from total
@ loan book of broker
originated mortgages of
20C o s700b) (2)
Subscription Water Phone
TV

(1) Source: 9.1M homes. 17% likely to switch electricity (9% likely to switch gas), Roy Morgan, 2014. Movers: Roy Morgan, 2014. (2) $S700B represents the @ REA Group'
total balance of all broker loan books which generate $2B in broker fees. In 2013, brokers wrote $125B in new loans which generated 65bps / $812m of
upfront commissions. * In Victoria only services provided is a water bill redirection notification service.



) Asian opportunity 36% bigger than Australia

Extract from iProperty Group trading update (ASX release, May 2015)

REAL ESTATE ADVERTISING BUDGET (AS 000’s) SPLIT OF BUDGET BY PROPERTY TYPE (%)
1400 South East Asia
and Hong Kong
1200 E
1000 1
] New
1 Properties
800 -
] M Existing
1 Properties
600 1
400 E
200 Large Advertising Budgets
] . Real estate advertising budgets in
0 : IProperty’s markets are already larger
(Property’s Markets Australia than those of Australia and growing faster.
Windonesia " Thailand - M Malaysia Property developers account for the vast
WHK/Macau MSingapore MAustralia majority of advertising spend.
Source: Frost & Sullivan, IPP, DAAT. REA. Statista

SlEsEsihiCioun

@ REA Group



) USA opportunity

Extract from News Corp release, Acquisition of Move, Inc. (30 September 2014)

Framing the Opportunity: Large, Growing, — Aews Gorpr
and Dynamic US Residential Real Estate Market

US Residential Real Estate Market ~$14bn Annual Marketing Spend from Agents & Brokers

1.1 million Realtors® ~$1bn at Move, Zillow,

- More than 5 million homes bought / sold per and Trulia
annum
$1 trillion+ in annual transaction volume
~$60 billion commissions to agents & brokers

- $30 billion market opportunity

Agents & Brokers $14 billion> IEEEE——

Mortgages $11 billion
Rentals $3 billion
Builders & Developers $2 billion ~$13bn outside of
3 leading portals
L - NEWS AMERICA
THE WALL STREET JOURNAL. QEXGHiEi] PSRRAONSE 1 iARKETING.

Source: Borrell and Associates and BIA [ Kelsey
Note: Move, Zillow, and Trulia based on IBES median 2014 revenue estimates.

New York, 30 September 2074

@ REA Group



FY15 summary

Strong results, demonstrating our capacity to deliver solid growth, despite listing volumes in the
Australian market being down 4%

We've accomplished this by providing our customers with more choice and better value and by
giving the 3.4 million' people who use our sites monthly an exceptional experience.

Our strategy to take our expertise both internationally and to new property-related markets
gathered pace this year:

* Expanded into the world's largest property market, the US with Move; as well as one of the
fastest growing regions through our iProperty investment in Asia.
* Launched our utility connections service — the first of our property-related services.

Our growth strategy will continue to focus on the three strands of our business: listings, media
and property-related services and international expansion.

(1) Source: Nielsen Online Ratings data (average monthly) for FY 2015 showing exclusive audience that does not visit the

competing property site for that month for main and mobile sites. @ REA Group’
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) Financial comparatives

. Financial
Core Operations
Statements

FY 2011 FY 2012 FY 2013 FY 2014 FY 2015 FY 2015

Group results

$m Growth $m Growth $m Growth $m Growth $m Growth $m

Revenue from core operations 238.4 23%, 277.6 16%, 336.5 21%, 437.5 30%, 522.9 207%, 522.9
Gain on sale of marketable securities - - - - - 31.2
Total revenue & other income 238.4 23%, 277.6 16%, 336.5 21%, 437.5 30%, 522.9 20%, 554.1
Operating expenses (135.2) (16%) (151.6) (12%) (172.5) (14%)  (212.4) (23%) (237.1) (12%) (237.1)
Share of losses of associates - - - - - (7.1)
EBITDA 103.2 32%, 126.0 22%, 164.0 30%, 2251 37%, 285.8 27%, 310.0
EBITDA Margin 43% 45% 49% 51% 55%

Depreciation and amortisation (10.5) (48%) (15.2) (45%) (18.7) (23%) (21.2) (13%) (26.9) (27%) (26.9)
EBIT 92.7 31%, 110.8 20%, 145.3 31%, 203.9 40%, 258.9 27%, 283.1
Net finance income 4.6 7.7 9.2 9.3 3.5 3.5
Earnings before tax 97.3 35%, 118.5 22%, 154.5 30%, 213.2 38%, 262.3 23%, 286.5
Tax on gain on sale of marketable securities - - - - - (9.1)
Income tax expense (29.8) (32%) (31.7) (6%) (44.8) (41%) (63.3) (41%) (76.9) (21%) (76.9)
Net Profit from continuing operations 67.5 37%, 86.8 29%, 109.7 26%, 149.9 37%, 185.4 24%, 200.5
Gain on sale of Squarefoot business - - - - - 9.8
Net Profit 67.5 37%, 86.8 29%, 109.7 26%, 149.9 37%, 185.4 24%, 210.2
Dividends per share (DPS) 26.0 100%, 33.0 27%, 415 26%, 57.0 37%, 70.0 23%, 70.0
Earnings per share (EPS) 53.1 232%, 66.2 25%, 83.3 26%, 113.7 36%, 140.6 24%, 159.4
EPS from continuing operations 152.0

@ REA Group



) Group results by quarter and half year

REA Group Q1 Q2 Q3 Q4
Core operations (Sm) FY15 FY14 Mvmt Growth FY15 FY14 Mvmt Growth FY15 FY14 Mvmt Growth FY15 FY14 Mvmt Growth

Revenue from core operations 121.0 98.7 22.3 23% 140.5 110.7 29.8 27% 1229 108.2 14.7 14% 138.5 119.9 18.6 16%

Operating expenses (57.5) (50.8) (6.7)  (13%) (59.5) (51.8) (7.7)  (15%) (57.4) (535) (3.9) (7%) (62.7) (56.3) (6.4) (11%)
EBITDA 63.5 47.9 15.6 33% 81.0 58.9 22.1 38% 65.5 54.7 10.8 20% 75.8 63.6 12.2 19%
EBITDA Margin 52% 49% 58% 53% 53% 51% 55% 53%

Depreciation and amortisation (6.0) (5.1) (0.9) (18%) (7.2) (5.4) (1.7) (31%) (6.6) (5.3) (1.3)  (25%) (7.2) (5.4) (1.8)  (33%)
Net finance income 1.9 2.4 (0.5) 1.0 2.2 (1.2) 0.2 2.3 (2.1) 0.4 2.4 (2.0)

Earnings before tax 59.4 45.2 14.2 31% 74.9 55.7 19.2 34% 59.1 517 7.4 14% 68.9 60.6 8.4 14%
Income tax expense (18.0) (13.6) (4.4) (32%) (21.6) (16.6) (5.0) (30%) (17.7) (15.8) (1.9) (12%) (19.6) (17.3) (2.3) (13%)
Net Profit 41.4 31.6 9.8 31% 53.3 39.1 14.2 36% 41.4 35.9 5.5 15% 49.3 43.3 6.1 14%
REA Group H1 H2 Full Year

Core operations ($m) FY15 FY14 Mvmt Growth FY15 FY14 Mvmt Growth FY15 FY14 Mvmt Growth
Revenue from core operations 2615 2094 52.1 25% 2614 2281 33.3 15% 5229 4375 85.4 20%
Operating expenses (117.0) (102.6) (14.4) (14%) (120.1) (109.8) (10.3) (9%) (237.1) (212.4) (24.7) (12%)
EBITDA 1445 106.8 37.7 35% 141.3 118.3 23.0 19% 285.8 225.1 60.7 27%
EBITDA Margin 55% 51% 54% 52% 55% 51%

Depreciation and amortisation (13.1) (10.5) (2.6) (25%) (13.8) (10.7) (3.1)  (29%) (26.9) (21.2) (5.7)  (27%)
Net finance income 2.9 4.6 (1.7) 0.6 4.7 (4.1) 3.5 9.3 (5.8)

Earnings before tax 1343 100.9 33.4 33% 128.0 112.3 15.8 14% 262.3 2132 49.2 23%
Income tax expense (39.6) (30.2) (9.4)  (31%) (37.3)  (33.1) (4.2)  (13%) (76.9) (63.3) (13.6) (21%)
Net Profit 94.7 70.7 24.0 34% 90.7 79.2 11.6 15% 185.4 149.9 35.6 24%

(® Reacroup



) Group cash flow reconciliation

Cash flow reconciliation (Sm) FY 2015 FY 2014 Growth
EBITDAY 285.8 225.1 27%
Working capital movement (10.3) 5.0 (306%)
Tax paid (88.4) (53.9) (64%)
Capital expenditure (41.8) (26.2) (60%)
Other 4.1 7.5 (45%)
Free cash flow 149.4 157.5 (5%)
Sale/(purchase) of other investments 111.7 (80.5) n/m
Investment in Move (237.4) - -
Investment in PP (109.1) - -
Dividends paid (85.1) (62.6) (36%)
Other (4.4) (18.0) 76%
Net cash (outlfow) (174.9) (3.6) n/m

(1) From core operations {excludes associates and gain from sale of business and investments)

(® Reacroup






Core products — Customers

Connecting real estate
agents and developers to
the largest audience of
property seekers and
movers”

(1) Based on site visits, unigue audience and site sections visited refer to slides 6 & 7
58




) Core products

(@ realestate.comau PIPPINGHALL

REAL ESTATE AGENTS.

Buy Rent Invest Sold Share Newhomes Retire Findagents Homeideas Blog  Commercia

= Listview O Mapview  © Opens & Auctions Tormen o,

Most relevant v

Selling in Southview?

PIPPINGHALL Find out what yo

REAL ESTATE AGENTS

s wort

Get a property value report

°
Mot Iwest  Sold  Shre  Newhomes Retvo  findagents  Homeides By  Commerchl

1200 PM
© Mapview >

© Opens & Auctions

supune paorLE
Fairview North

PPINGHALL

Geta property value report

EXCLUSIVE SHOWCASE
PIPPINGHAI

$1,200,000

14 Farbark Place

)50k - $1.2m

62 Betmore Avenve
Southview 9824

$1,200,000
Southbank 3000

MacBook Air

[CECTR

(® Reacroup



) Core products: Residential — Depth Listings

Desktop Mobile

PIPPINGHALL

PIPPINGHALL Standard ad

) Feature Property 2 times more views
Premiere

Property

Highlight Property 7 times more views

Premiere Property 20 times more views'

@ $590,000 - $630,000

i 62 Belmore Avenue Jim Smith
$950k ~ $1.2m Southview 9824

Auct Jim Smith Fm3 Wi o1 ﬁ

14 Fairbank Place, Southview VIC, 9824
3 w2 @l ?rSave  Details >

PIPPINOHALL

Our depth listings products help
vendors and agents stand out in the
crowd, with Premiere Property

| delivering up to 20 times more

s e ﬁ views than a standard listing.

Highlight
Property

Feature
Property

\ $700k - $850k

107 Wentel Parade, Southview, VIC.
2 w2 @1

17 Save  Details »

LSource: REA Internal Data Warehouse. This is an average based on
activity on realestate.com.au between 1 October 2014 — 31
December 2014. Our property sample includes suburbs that only
had Premiere Property, Highlight Property, Feature Property and

$450 - 5600k Standard ads during the same time period.

Standard
Property

37 Marjorie Lane, Southview, VIC 9824
3 w2 &1

77 Save  Details

62 Belmore Avenue, Southview 9824

35 ‘ R w @ REA GI'OUD'



) Core products: Residential - Agent Profiles

@ realestate.com.au
Buy Rent Invest Sold Share New homes Retire Find agents Home ideas Blog Commercial Q & -

PIPPINGHALL

—— REAL ESTATE AGENTS ——

Jim Smith
\. Director, Auctioneer - RLA1Z
e 0417 003. f
(03) 9822 9 v
Email Agent in

“To make it in today's fast-paced real-
estate market, it takes a real focus on face

to face vendor time.”

About Jim

From Rising Star in 2004 to Director

mpresses bott

About Jim Contact Properties

Share

jim-smith

PIPPINGHALL
REALESATE AGENTS

Pippin & Hall - Southview

Sales  (03)98229.
Rentals  (03) 98228
Fax (03) 9822 8
Web  Agency website

23 Smithly Street, Southview, VIC 3036

(1) Source: Consumer satisfaction survey June 2014
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Jim Smith

Sales lead RLA 54428864
Pippin & Hall Real Estate

X &

Email Call More

“To make it in today’'s
fast-paced real- estate market,
it takes a real focus on face to

77—\
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62% of vendors say choosing an
Agent is one of the hardest decisions
in the selling process®

Agent profiles enables individual
agents to build their personal brand
and help vendors choose the right
agent

@ REA Group



) Core products: Residential — 1 Form

Potential tenants can apply for rental properties, securely and easily online
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Inspections

No times are currently scheduled
Contact the agent.

55 Apply online

1.8m applications submitted”
29.6m page views?

m Apply online
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Brunswick & e
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& Realestate

& formcom.

You’'re always ready to
apply for rental properties
with 1Form

Welcome back

(1) Cumulative applications submitted as of 30 June 2015. (2) Source: Google analytics for the financial year ended 30 June 2015.
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) Core products: Commercial — Native Advertising in iOS

} #0000 vodafone AU 4G 11:09

I,

@ realcommercial.com.au

401/838 Collins Street

Docklands 3008

STUNNING TOP FLOOR OFFICE SPACE!!
Contact Agent

Floor area: 96 m*
Evolve Real Estate - Southba... / Core Realty - MELBOURNE

@ realcommercial.com.au’

Discover our Melbourne Blog
All the tips and articles about Melbourne can be
found on our blog.

4EEEEEEEEEEEEEEEEEEEEEEEERY

—

Engaging advertising content that
connects consumers to commercial
properties

7

@ realcommercial.com.au

Discover our Melbourne Blog

All the tips and articles about Melbourne can be
found on our blog.

(2 Visit Us
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) Core products: Developer — 3D Property View

realestate.com.au
Australia lives here

Buy Rent Invest Sold Share Newhomes Retre Findagents Homeideas Blog Commercial 1 Sign In

l Enquire

[D First person
@ Doll house

@ Floor plan

Our 3D property tours bring
off the plan apartments to life
for consumers

Shadow Play

Shadow Play

Priced from $391,000

Q Q B

Project Location Display Location Total Size Completion Date
105 Clarendon Street, 105 Clarendon Street, 470 properties April 2018 (estimated)
Southbank, Vic 3006 Southbank, Vic 3006

View map View map & opening hours
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) Core products: Developer — Project Profiles

= Menu @ realestate.comau
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w0 Enquire

8:00 PM

@ realestate.com.au

Southview, 9824
8 South Road View on map
ROCHER DEVELOPMENTS
Living at Diablo Towers ROCHER DEVELOPMENTS
From $495,000 A Living at
Diablo Towers
Q Q En From $495,000
Project location Display location Total size Completion date
outh Road, South Road, 92 properties June 2016 (estimated)
’I
~—

D1aBLO TOWERS BQCHER . )
We provide developers with the

opportunity to showcase new
apartments and land estates at a
project and individual property level
to maximise consumer interest and
¥ inspiration
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) Continuous innovation

3D virtual tours

Nearly a third of all properties sold are new builds®.
That's why we've created a world first, self-guided 3D
tours for new developments with our technology
partner bringing off the plan properties to life

Wearables

Our Apple Watch & Android Wear™ real estate apps
are designed to alert consumers to open for
inspections and key property details

(1) Source: REA calculated
Android is a trademark of Google Inc.




Visit our
iInvestor site at
rea-group.com

Disclaimer: The material herein is a presentation of non-specific background
information about the Company’s current activities. It is information given in
summary form and does not purport to be complete. Investors or potential
investors should seek their own independent advice. This material is not
intended to be relied upon as advice to investors or potential investors and
does not take into account the investment objectives, financial situation or
needs of a particular investor. These should be considered when deciding if a
particular investment is appropriate.

Media:

Natalie Cerny

Head of Corporate Affairs
M: +61 407 487 221

E: natalie.cerny@rea-group.com

Investors:

Owen Wilson

Chief Financial Officer
P: +61 3 8456 4288

E: ir@rea-group.com

News Corp (New York) media inquiries:
Mike Florin

SVP, Head of Investor Relations

P: + 212 416 3248

E: investor@newscorp.com
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